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Nick Sangster

Program Manager Grassfed Productivity

MEAT & LIVESTOCK AUSTRALIA



Dear customer,
Due to the substantial rise In 3%
beef and lamb prices we have :

been forced to increase our
prices on some meals.
We thank you for your
understanding.

5 jaDuke Management

-
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National cattle herd




Australian live cattle exports
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Beef export markets - 2015
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Topics

A MLA focus and MISP 2020

A Funding streams

A Annual call process and consultation
A Research profile on farm

A Adoption

A Future beef farms

A Discussion, questions




About MLA

A Meat and Livestock Australia Ltd (MLA)
strives to be the recognised leader in
delivering world class research,
development and marketing
outcomes that benefit Australian cattle,
sheep and goat producers.

A Working in collaboration with the
Australian Government and wider red
meat industry, MLA's mission is to
deliver value to levy payers by
iInvesting In initiatives that contribute to
producer profitability, sustainability
and global competitiveness.

A MLA s a producer owned, not-for-
profit organisation and not an industry
representative body.
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Industry structure
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Meat Industry Strategic Plan
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Value to levy payers i R&D

-0
o ik

National priorities Adoption programs Northern beef Environment and welfare
o $213 million ($.29/kg) - $306 million « $68 million a year « 65% reduction in water

in improved farm gate returns through Evergraze net increase in value of beef use and a 14% reduction

through MSA e, production in the north from in @MISSions over the
""""""""""""""""""""""""" + $21.4 million improved productivlity through  hast 30 years - proof the
« $2.88 hillion in sheep through More Beef from better legume species industry is responsive to

genetics improvements Pastures T community concerns
---------------------------------------------- o $2.4 million over 13 years  -reeeeeeeeses e
« $2.3 hillion in southem by determining the most * Meeting community

beef genetics improvements, profitable and sustainable expectations for

with enormous potential for strategy for stocking rates animal welfare

the north improvements through R&D

e.g. introduction of the poll
gene test
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