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Assessment Matrix | Community-University Partnership Grants

Not Evident (0)

Evident (1)

Fair (2)

Good (3)

Very Good (4)

Excellent (5)

Project Need. Unclear and/or Evident. Clear. Clear, convincing, but | Clear, convincing and Very clear. Convincing
The project has been not evident. not distinctive. distinctive. and distinctive.
developed for a clear and
identified need.
Benefits to community. Not evident, Evident. Some attempt to Clearly identified Clearly identifies and Very clearly identifies

; unconvincing. identify basic, short basic, short term justifies realistic short and effectively justifies
The project has . . e
community benefits and term ben_eflts to the benefits to the term gnd long term realistic short term and
demonstrates how it helps community. community. benefits tf{) the long termtbem(ejﬁ;[]s tottr?e
to “create a world worth community. Commt‘ﬂ' ?’ ar][ OWt e
living in” and how the grOJecld € Prsthol_c_fea_e”
activity will demonstrate a (‘;VC” wo ";'”Qﬂ']”
engagement with learning i"‘” engag%rr;er;hm
and further education. earning and turther

education.

Number of people to Not evident, Evident but < 10 people directly 10 — 20 people directly | 20 - 50 people directly > 50 people directly with

benefit from the project.

unconvincing.

not specified.

in limited location
(i.e. 1 town).

OR

No evidence of
indirect benefits to

broader community.

in limited location (i.e.
1 town).

OR

Little evidence of
indirect benefits to
broader community.

with convincing
evidence of additional
indirect benefits to the
broader community.

convincing evidence of
additional indirect
benefits to the broader
community across
multiple locations.

Project Plan.

Not evident,
unconvincing.

Evident but
basic.

Some attempt to
identify some key
dates, milestones
and promotion
activities

Clearly identifies key
dates, milestones and
some basic promotion
activity

Clearly identifies all key
dates, milestones and
promotional activities
including
acknowledgement of
University sponsorship.

Very clearly identifies
and expands on all key
dates, milestones &
promotional activities
including university
acknowledgement using
multiple communication
methods.




